
EVENT PROMOTION ON FACEBOOK: TIPS FOR HISTORICAL SOCIETIES

Event promotion on Facebook is a great way to reach a targeted audience and generate interest

in your event. Here are some tips for beginners on how to effectively promote historical society

events on Facebook:

1. Create a Facebook page for your historical society: This will allow you to share
information about your events, engage with your audience, and promote your events to a
wider audience.

2. Define your target audience: Make sure you understand who your target audience is and
what their interests are. This will help you tailor your event promotion to the right people.

3. Utilize Facebook event pages: Create a Facebook event page for each event and make
sure to include all of the important details, such as date, time, location, and ticket
information.

4. Use eye-catching visuals: Use high-quality images and videos to make your event stand
out and grab people's attention.

5. Encourage engagement: Encourage your followers to share the event with their own
networks, ask for their opinions and feedback, and respond to comments in a timely
manner.

6. Utilize Facebook advertising: Consider boosting your event page or running a Facebook
ad to reach a larger audience.

7. Collaborate with local organizations: Reach out to other local organizations that may be
interested in promoting your event to their own followers.

8. Evaluate and adjust: After your event, take the time to evaluate the success of your
Facebook promotion and make adjustments for future events as needed.

Remember, the key to successful event promotion on Facebook is to be strategic, creative, and

consistent. Good luck!

DEFINING TARGET AUDIENCE

Defining your target audience is a crucial step in any marketing effort, including event

promotion. It involves understanding who your ideal attendees are and what their interests and

behaviors are so you can tailor your message and reach them effectively. Here are some steps

to help you define your target audience:



1. Conduct market research: Gather data on demographics such as age, gender, location,
and income. Also, consider their interests and behaviors, such as what they are
interested in, what they like to do in their free time, and what motivates them.

2. Create buyer personas: Use the information you gather to create buyer personas, or
detailed profiles of your ideal attendees. These personas will help you understand what
motivates your target audience and what kind of messaging will resonate with them.

3. Consider event specifics: Take into account the specifics of your event, such as its
location, topic, and type, to further refine your target audience.

4. Assess your existing audience: Take a look at your current followers on social media and
attendees of past events to see if there are any common characteristics or trends that
can help you define your target audience.

5. Monitor and adjust: Regularly monitor your target audience and make adjustments as
needed based on feedback and data.

By defining your target audience, you'll be able to create a more effective event promotion

strategy and reach the right people with the right message.

CREATING A FACEBOOK EVENT PAGE:

Here is a step-by-step guide to creating a Facebook event page:

1. Log in to your Facebook account: Make sure you have a personal or business Facebook
account to create an event page.

2. Go to the "Events" section: This can be found on the left-hand side of your Facebook
homepage or by clicking on the three lines in the top right corner of your screen and
selecting "Events."

3. Click on "Create Event": This will open a new page where you can create your event.
4. Fill in the event details: Enter the name of your event, date and time, location, and a brief

description of the event. You can also add a cover photo or image to help make your
event stand out.

5. Choose the privacy setting: Decide whether you want your event to be public, visible only
to your Facebook friends, or visible only to specific individuals.

6. Invite attendees: Invite people to attend your event by entering their names or email
addresses, or by sharing the event page on your own Facebook page or with your friends.

7. Promote the event: Share your event page on your own Facebook page, and consider
boosting your event page or running a Facebook ad to reach a larger audience.



8. Monitor and update: Regularly monitor your event page and make updates as needed.
Respond to comments and questions from attendees and keep them informed about
any changes to the event.

By following these steps, you'll be able to create a professional and engaging Facebook event

page that will help you effectively promote your event to a larger audience.

FACEBOOK IMAGES & VIDEOS - BEST PRACTICE

Facebook prefers certain types of images and videos when it comes to event promotion. Here

are some best practices to keep in mind:

1. Images:
● Use high-quality images that are clear and eye-catching.
● The recommended size for event images is 1920 x 1080 pixels.
● Use images that are relevant to the event and help convey the tone and theme.
● Avoid using images with too much text, as they may not display properly on Facebook.
2. Videos:
● Use high-quality videos that are clear and engaging.
● The recommended aspect ratio for videos is 9:16.
● Make sure your videos are no longer than 120 seconds.
● Use videos that showcase what attendees can expect at the event and give them a

sense of what it will be like.

By using images and videos that are high-quality and meet Facebook's guidelines, you'll be able

to create a more effective event promotion and reach a larger audience on the platform.

ENCOURAGING ENGAGEMENT

Encouraging engagement with a target audience that is 60 to 70 years old on Facebook may

require a different approach than with other age groups. Here are some ideas to consider:



1. Make it simple and easy to use: Use clear and concise language, and make sure the

event page is easy to navigate. Avoid using too much technical jargon or complex

graphics.

2. Offer a variety of ways to engage: Provide multiple options for engagement, such as

commenting, liking, and sharing, and make it easy for attendees to see and interact with

each other's posts.

3. Use familiar terminology and formats: Consider using familiar terminology and formats

that will resonate with your target audience, such as a traditional "RSVP" or a phone call

to RSVP.

4. Leverage nostalgia: Play up the history or nostalgia angle of the event, and encourage

attendees to share their memories and experiences related to the event.

5. Make it personal: Use personal language and engage with attendees on a one-to-one

level. Respond to comments and questions, and make sure attendees feel valued and

heard.

By using these strategies, you'll be able to create a more engaging and accessible event

experience for your target audience on Facebook.

BOOSTING A FACEBOOK EVENT

Boosting a Facebook event is a way to reach a larger audience and drive more attendance to

your event. Here is a step-by-step guide for beginners on how to boost a Facebook event:

1. Log in to your Facebook account: Make sure you have a personal or business Facebook
account to boost your event.

2. Go to your event page: Find the event you want to boost and click on it.
3. Click on "Boost Event": This can be found in the top right corner of your event page.
4. Set your budget and duration: Decide how much you want to spend on your event boost

and how long you want it to run. You can set a daily budget and choose the start and end
dates.



5. Choose your target audience: Select who you want to reach with your event boost by
choosing the location, age, gender, interests, and behaviors of the people you want to
target.

6. Confirm payment method: Choose your payment method and enter your payment
information. You will be charged when people interact with your event boost, such as by
clicking on it or RSVPing to your event.

7. Review and submit: Review your event boost and make any necessary changes, then
click on "Boost" to start your event boost.

By following these steps, you'll be able to boost your event and reach a larger audience on

Facebook, helping you drive more attendance to your event.

COLLABORATING WITH LOCAL ORGANISATIONS

Collaborating with local organizations can help increase the reach and impact of your event.

Here are some tips for successful collaboration:

1. Identify potential partners: Look for organizations that share your goals and values and
that have a similar target audience. Consider reaching out to community groups, local
businesses, and other non-profits that might be interested in supporting your event.

2. Establish clear goals and expectations: Make sure both organizations understand what
they hope to achieve through the collaboration and what their responsibilities will be.
Agree on any promotional or financial contributions each partner will make, as well as
any joint efforts that will be undertaken.

3. Develop a joint marketing plan: Work together to develop a marketing plan that will help
you reach a larger audience. Share resources, such as email lists and social media
accounts, and consider cross-promoting each other's events.

4. Foster open communication: Regularly communicate with your partner organizations
and keep them informed about the progress of the event. Be open to feedback and
suggestions, and be willing to make changes as needed.

5. Evaluate success: After the event, take the time to evaluate the success of the
collaboration and identify areas for improvement. Consider what worked well and what
could be done differently next time to make the partnership even stronger.



By collaborating with local organizations, you'll be able to increase the reach and impact of your

event, build stronger relationships in the community, and potentially attract new supporters and

attendees.


